This study aimed to measure consumer information competency, which indicates consumers' general ability to search and utilize information. The model of this study was constructed in order to identify how consumer information competency influences the efficiency and the effectiveness of external information search. The model was verified with related prior knowledge as a moderator variable in order to understand holistic consumer information search activity. The result of the study is as follows. First, the concept of consumer information competency was constructed with four sub-abilities: define, search, extract, and synthesis & use. The ability of define was the highest, as opposed to the ability of extract, which was the lowest. Second, consumer information competency was lower for women as well as for low family income. The sub-abilities of search and synthesis & use were lower for aging consumers. Third, consumer information competency has positive effects on information search efficiency and effectiveness. Moreover, the efficiency influences the effectiveness positively. Fourth, prior knowledge moderates the effect of consumer information competency to the efficiency. Only for consumers with high knowledge the efficiency has the effect of mediating between consumer information competency and the effectiveness.
. Types of consumer knowledge. Ability to synthesis and use information from various information sources by applying consumer decision making Table 3 .
Scales of consumer information competency
Sub-abilities Items Define 1. I know what needs to be considered in order to choose a product suited for me.
2. I know what needs to be checked in order to judge the excellence of a product. Search 3. I grasp various information sources that provide valuable information for product purchase.
4. I can utilize information sources containing relevant information without difficulty.
Extract 5. I can figure out the appropriate information for me from a lot of information.
6. I separate faulty information, such as exaggerated or deceptive information.
Synthesis & use 7. I can easily grasp information about a product.
8. I can use information from various sources by evaluating the information synthetically. Figure 3 . Full model. 
